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SECTION A — (10 x 2 = 20 marks)

Answer any TEN questions, each in 50 words.

1. What ig consumer behaviour?

B&TGeums BLEDS eTeiimred eTeirer ?

2. Explain consumer satisfaction.
misrGeurt e eSlemd@s.

3.  Define the term ‘Consumer lifestyle’.

‘HaTGoumir QUMDEDS (pepw’ eTaTLIns QU TWIMI& &6 LD.

4. Explain secondary data.
@\yeTL_mib -gqemu eSlend &

5. What do you mean by perception? |
HearsT &l eratueng LhBl Sedi Sifleug wrg) 2

6. Define personality.
DpEHHOENI QUGBTI

7. What ig routinised response behaviour?
QUGG HOBIED BLSws ererprd GTGiTe 7
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10.

11

12.

13.

t4.
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How does marketers do online marketing?

shenpl URSHHUeLTSET Quisaauled ediaungy
Spuemear Qeudlprisd ?

What is display advertising?

&l flenburb TaTDITR TErar ?

Define effective research.

uwgyeTer srmiséleou auenupisayb.

Explain the halo effect.

gl el dearaas dlaréEs.

Explain interactive media.

e DL L ss@s aT&Es.
SECTION B — (5 x 5 = 25 marks)
Answer any FIVE questions, each 200 words.

What is the scope of consumer behaviour?

1 & A Rt & Ul a ‘ oana wif L
patCant pLiesla nul@ardeaa wng?

Give a short note on the uses of consumer
research.

2>’

s:Caint myorusfQar uvwearun@emens uph Ay
Summarize on designing primary research.
ewcuas AsrEssd.

2 6136 1/ST34A

16.

19

How does perception constitute the formulation of
consumer behaviours?

mastGeaunt  pLizsaar ereueum

2 maurs@Eps?

What do you understand about consumer
motivation?

parCant o prisd upd St sfleugy wng?

Enhist the advantages and disadvantages of
advertising.

Zevwamer

whpd

A B T
hzu:k.il,lqrf_‘j‘i,&..

1* s 2 12N *"y"‘
B L

BETEDLOSET

Flucidate on tools for measuring advertising
effectiveness.
: sl Qeugpanar

Hanbug (SESSED Apeen

smclaamar QaaleauuRNius
sE& 15 44 \:&/5 "“""\:)a"b}‘ "

SECTION C — (3 < 10 = 30 marks)

Answer any THREE questions, each 500 words.

Define the concept of consumer behaviour and
explain the need for its study.

e A 5 A FNE IR : s -
patCaund ‘?g_gan,s upBu SEE®E  weTupEg
Spd uadlar sufluges dadEs.

What is consumer research?
importance of consumer orientation.

explain the

g:&n@sunﬁ STmiEs  aenprd  eemar? mstGeunt
. "y . . . - .
Coragdloadar pidusgasms daiss.
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22.

23.

24.

What is perception? How it determines consumer
behaviour.

Hoenasmi sl erempréd  eremar? gy msTGeumi
BLgamgemw ereueumm SiroraflsSma) 2

Summarize the models and goals of advertising.
efembursder wrdflser wLOHMID  GNECsTETHMmar
QsmESs ams.

Describe the various types of advertising media.

LoGaum cuanswnear efeTbury 2l sriseamer eQeu.
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